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TL;DR: Amazon’s streaming TV advertising is a competitive edge opportunity for brands, although
adoption is expected to rapidly increase over the next year. We recommend brands test-and-learn
sooner than later which requires cross-functional alignment and in-house and/or external analytics
support that understands how to leverage Amazon’s unique targeting and reporting capabilities.

4 minute read

Although still in its infancy, Amazon is investing heavily into its streaming TV platforms and it,
along with advertisers, see it as a massive opportunity.

We encourage brands to move now into Amazon streaming TV  to capture the competitive edge
opportunity.
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Bite-sized market updates

Deep dive analyses
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And More!

Enterprise Membership unlocks our full insights that you and your team can use to drive
alignment across your organization, improve your forecasting, and invest in the right
capabilities.

Simply put, it makes your organization much more informed, providing a competitive edge
over your rivals.
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