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What’s Holding Brands Back from
Optimizing for Rufus?

Russ Dieringer Benchmarks, Briefings, Research

TL,DR: The main hurdles preventing brands from optimizing PDPs for Rufus include unclear impact,
lack of Amazon guidance, and limited resources.

1 minute read

The Insight

After learning from 286 brands and agencies that few have embraced PDP optimizations as a
response to Amazon'’s Rufus, we dug deeper into what's holding brands back.

THIS IS A GATED ARTICLE JUST FOR MEMBERS

Join the Stratably community

Access independent research on the omnichannel market

Enterprise membership unlocks:
Bite-sized market updates
Deep dive analyses

Industry benchmarks

Copyright 2026 Stratably Ltd., All Rights Reserved. 112

Stratably permission required before forwarding outside your organization.



https://stratably.com/author/russ/
https://stratably.com/category/benchmarks/
https://stratably.com/category/briefings/
https://stratably.com/category/research/
https://stratably.com/are-brands-actually-updating-pdps-for-rufus/

= Stratably

Retailer forecasts

Invites to live events

And More!

Enterprise Membership unlocks our full insights that you and your team can use to drive
alignment across your organization, improve your forecasting, and invest in the right
capabilities.

Simply put, it makes your organization much more informed, providing a competitive edge
over your rivals.
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