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Target’s April-26 Quarterly
Results and Brand Takeaways

Russ Dieringer Forecasts, Research

TL,DR: Target's 1Q26 results offer the most encouraging signal brands have seen in years: traffic
up across the board, the "Busy Families" strategy gaining early traction, and a two-point raise to
full-year guidance. But the real test arrives in Q2 as tougher comps land and the tax refund tailwind
fades. Brands should update forecasts conservatively, double down on innovation in priority
categories, and watch traffic trends carefully.

9 minute read

Target reported its April-26 quarterly results, and we finally got to see a little bit of that “Tarzhay”
magic in action.

Comps jumped from -2.5% last quarter to +5.6%. The quarter was the easiest year-over-year
comparison Target will face all year, but the acceleration was still better than expected, and it's
given the management team confidence it's on the right course with its refreshed strategy of
serving busy families.

That said, this strategy is in its earliest stages, and as management rightly noted, one quarter does
not make a trend. The debate on the analyst call was whether Target benefited from its strategic
changes or simply from consumers having meaningfully higher tax refunds this year than last.

Our read is that both occurred.

Target appears to be executing better than it has in recent years, and it got a real boost from a
healthier consumer wallet in Q1. Looking ahead, the comparisons get tougher, including 2Q when it
laps last year’s Nintendo Switch 2 launch. In addition, core inflation is likely to rise along with
increasing prices at the pump. Target can't control any of that, but at a minimum, the April-quarter
results give them some breathing room to keep executing.

Read on for our full analysis of Target's financials and management commentary, including:

1. 9 Brand Action Items
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Join the Stratably community

Access independent research on the omnichannel market

Enterprise membership unlocks:
Bite-sized market updates

Deep dive analyses

Industry benchmarks

Retailer forecasts

Invites to live events

And More!

Enterprise Membership unlocks our full insights that you and your team can use to drive
alignment across your organization, improve your forecasting, and invest in the right
capabilities.
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Simply put, it makes your organization much more informed, providing a competitive edge
over your rivals.

Join Today
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