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Launching Products on Amazon —
Webinar Recap

Russ Dieringer Research, Webinars

TL;DR: Launching products on Amazon requires pulling several levers at the same time, including
inventory, product content, and advertising, among others, while simultaneously working across the
organization to get a product set up for success.

2 minute read

Below is a summary of the key points from our Launching Products on Amazon webinar, starting
with the Competitive Edge Diagram, a centerpiece of the discussion.

This session offered actionable insights to help brands navigate the complexities of Amazon
launches.

For a deeper exploration of this topic, you can also access our Ultimate Guide to Launching
Products on Amazon here.
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Deep dive analyses

Industry benchmarks

Retailer forecasts

Invites to live events

And Morel

Enterprise Membership unlocks our full insights that you and your team can use to drive
alignment across your organization, improve your forecasting, and invest in the right
capabilities.

Simply put, it makes your organization much more informed, providing a competitive edge
over your rivals.
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