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Amazon 4Q24 Recap: Key
Takeaways for Consumer Brands

By Russ Dieringer // February 6, 2025 // Briefings, Research

TL;DR: Amazon’s unit growth, promotional intensity, and advertising gains fueled its
outperformance of the broader retail market in 4Q, while fulfillment and cost efficiencies are poised
to drive sustained growth and profitability improvements in 2025.

3 minute read

Amazon remains the fastest-growing platform at-scale for brands, outperforming the broader retail
market by 3.6x in the fourth quarter. In 2025, its key areas of focus—fulfillment efficiency, retail
media growth, and profitability through logistics innovations—offer brands an opportunity to drive
their own share gains while optimizing performance on the site.
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Key Insights & Action Items

THIS IS A GATED ARTICLE JUST FOR MEMBERS

Join the Stratably community
Access independent research on the omnichannel market

Enterprise membership unlocks:

Bite-sized market updates

Deep dive analyses
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Industry benchmarks

Retailer forecasts

Invites to live events

And More!

Enterprise Membership unlocks our full insights that you and your team can use to drive
alignment across your organization, improve your forecasting, and invest in the right
capabilities.

Simply put, it makes your organization much more informed, providing a competitive edge
over your rivals.

Join Today
Already have an account? Login Now
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