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Stratably benchmarking suggests increasing marketing spend is the #1 company-wide growth
driver in 2H, with retail media an increasingly important part of the overall marketing strategy. A net
70% of brands are expanding their retail media budgets as a percentage of total media budgets in
2024.

Retailers and brands alike are excited, with the industry moving at a breakneck pace and retail
media networks (RMNs) constantly announcing new ad units, partnerships, data sets for reporting
and targeting, and more.

This quarterly business review is designed to keep you up to speed on all that’s happening in the
retail media market with a particular focus on the most relevant elements for your business -
because a lot is happening, and a lot of it matters, but most of it doesn'’t.

It's driven by Stratably’s proprietary Retail Media Allocation Framework, proprietary benchmarking,
and one-of-a-kind qualitative research with leading brands, agencies, and retail media solution
providers.

In the report you'll find something for everyone in the organization, including a strategic
framework for allocating spend, real-time insights and updates on specific RMNs, and
benchmarking on the internal capabilities needed for retail media success.

e Current State of Retail Media and Market Forecasts
o Retail Media Growth vs. Broader Digital Ads Market
o 2024-2025 Growth Outlook
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» Key Insights and Updates on the Largest Retail Media Networks
o Amazon Ads
o Walmart Connect
o Target Roundel
» Consumer Brand Retail Media Capabilities
o Agility with Retail Media Budgets
o Current and Future State of Retail Media Measurement
o Competitive Edge Metrics Going Beyond ROAS
* 16 Additional Resources on Retail Media
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Join the Stratably community

Access independent research on the omnichannel market

Enterprise membership unlocks:
Bite-sized market updates

Deep dive analyses

Industry benchmarks

Retailer forecasts

Invites to live events

And More!
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Enterprise Membership unlocks our full insights that you and your team can use to drive
alignment across your organization, improve your forecasting, and invest in the right
capabilities.

Simply put, it makes your organization much more informed, providing a competitive edge
over your rivals.

Join Today

Already have an account? Login Now
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